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Topics

1. Seeing the opportunity not the burden

N

public affairs colleagues
Thinking about possible donors
Thanking donors

Discussing costs of membership

2

Case Study—Upstate Medical University
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Building a relationship with fundraising, marketing and

A

1. Seeing the opportunity not the burden
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You have an opportunity for your fundraising team

PLANET 5O <32 TiHatn as sy 8 migwm Edseiiers

SC membership iS an ThIs WEEK ©N THE NeAPROFIT CHANNEL,,,
opportunity for your DownTumN SURVIVOR
colleagues

AETSVILS. GRE

Fundraisers need
special projects to
raise funds

ECTAMTY

They need a “hook”

SC membership is a
very compelling hook

“You'LL EACH BE GIVEN A TinY oFFICE,

ONE OuT-0F-DATE COMPRTER. AND A LIST oF

POTEATI AL DONORS. You HAVE 39 DAYS To ToRAGE
% the schwartz center FoR. FuwDiwe-(®
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Opportunities and ideas translate to donations

Your idea around SC
membership can raise
more money for your
organization

You can offer an
invaluable tool for the
fundraising professionals
at your institution

They should be thrilled to
hear from you!
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2. BU|Id|ng a relationship with your fundraisers

You each have a piece to the puzzle and can help
each other out

Identify the right fundraiser
Do you already have an existing relationship?
Start with the Director of Development

If they are not responsive, reach out to a Major
Gifts Officer

Educate fundraising team on what the program is
about, or share what is inspiring you to want to
become a member of the SC

IDEA: Include fundraising team on distribution list
for Schwartz Center Rounds sessions

IDEA: Get them to attend a session—they will be
sold!

% the schwartz center

3. Thinking about grateful patients or clinicians

One of the hospital trustees
shows up to Schwartz Center
Rounds every month. Many
times | see tears in her eyes.
Maybe she could help us think

about possible donors.

Mrs. Smith once made me
promise that if there was
anything she could do to help

that | should ask her.

Dr. Rosen was always
passionate about patient-
centered care—I heard his
family is looking for a way to

memorialize or honor his
involvement at the hospital.
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Thinking about institutional donors

Many of us buy our lunches
at the deli across the street;
maybe they would consider

donating pasta salad and Companies interested in quality and
sandwiches for the lunches. safety initiatives are often interested
when they learn about the Schwartz
Center Rounds.

Our food service might be
interested in making a
donation of the food for

each session...

4. Thanking donors at each session

Our national brand is highly regarded —
Schwartz Center Rounds®
Donors like knowing they are affiliated with
a national program

There are many creative ways to thank or
memorialize the donor....
« Wording at the bottom of promotional materials

« Tent card on the tables
« Announcement at the beginning of each session
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5. Discussing the costs of membership

* Unique fundraising perspective:
+ Sometimes BIGGER is indeed BETTER

* In fundraising, usually the bigger the number, the better our
chances of raising big dollars

* Think about all direct costs
Membership/initiation fee
Lunch for the clinicians (attendees x $8 pp x # sessions)
* Room fees?
* A/V expenses?

¥ the sc_hwartz center j

Examples from other membership sites

< Sponsorships can range from $5,000-$15,000

+ Sometimes a comprehensive budget that includes monthly
staff time will be better to put in front of a donor

Yale-New Haven
* Physician leader reached out to development department
- Talked to existing donor who happened to know Ken Schwartz

- Solicited $10,000 annual sponsorship to cover costs of
membership fee and food

* Requested a 10-year pledge

¥ the sc_hwartz center j
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Memorializing Dr. Daniel Burdick

Janet Burdick Rosen, daughter
Amy Burdick, daughter
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Case study—Upstate Medical University

I'he Schwartz Center Round.
¢ caregivers discuss
1 caring for patients

UPSTATEUNLINE

AUTUMN 2003 PUBLISHED BY|UPSTATE HEDICAL AL
J ) i’ s
[M(rr'rrfmm'ng Compassionate Care with the Contentious Patient |

"
Tuesday, Decamber 3, 2013
| Ak ERer. M, BACS Dr. Daniel Burdick practiced cancer surgery

in Central New York for more than 40 years.
He had great concern about the overall
welfare of his patients, their need for
emotional and social support, and foresight
in recognizing the emotional toll of serious
illness on care providers. In 1987, he wrote:

3:45 pm = 4:45 pm Tarmars Hobests, RN
b Crag Decker, T, OFT
’ 11" Floor Tree House
[re—r—

Perfarmance
R, Terry Culbertson, MW, BCC

Center,
Golisana Children's Houpital

Py on:
l Colioen OLeary, MD

+ The Schwartz Rousds are open to-all
staf of University Hospital:

* Caring for patients can challenge our

Casing for pasents can challengo our Itis often helpful to share personal feelings

and experiences with other professionals. This
will enable the physician to understand that
other physicians are facing the same daily
struggles. In addition, itis usually helpful for
all professionals (physicians, nurses, social
workers and others) to share feelings and
emotional problems experienced in caring

for cancer patients.”

We don't always have 8 place to
express frastrations, to share lessons, or
grieve. The Schwartz Rounds mlti-
disciplinary case presentations and
diseisssions provide the safe,
confidential forum for such sharing.

Gift to Upstate Foundation establishes Schwartz
Center Rounds

& For move information, plesse comsct
Beew, Virgisia Lawsos, PRI, Coonfinatar,
abe b, $8-5604

for and
[ : — 1 After his death in 2012, Burdicks family
Bardhck wanted to honor this aspect of his philo-
sophy and practice. They were familiar with
a program called Schwartz Center Rounds,
based in Boston, which focuses on the
human dimension of health care. They
offered a donation in their father’s memory
to allow Upstate to join more than 320
health care facilities in 39 states that
regularly present these rounds.

et |
- o |

core prowiders.

UPSTATE

UNIVERSIT WPITAL

The first Schwartz Center Rounds at Upstate
was held in October 2013. The discussion
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UPSTATE MEDICAL §

From the Medical Director:
Compassionate care for patients and providers

centered on a leukemia patient with many
‘medical and non-
medical problems.
The Rev. Terry Culbert-
son, director of spiri-
tual care, facilitated
the rounds. Panelists
were nurse Elaine
Bernard, clinical case
manager for oncol-
ogy; Aliya Hafeez, MD,
psycho-oncologist for the Upstate Cancer
Center (see pg. 1); and nurse practitioner
Kathy Romano, from the bone marrow
transplant unit.

E .
Lesle . Kohman MD

Attendance was excellent, and the discus-
sion was personal and meaningful, with

sharing by doctors, nurses, social workers,
technicians and interns. Comments after-
ward were uniformly positive and moving.

The Upstate Cancer Center is proud to honor
Dr. Burdick, and to enable Upstate to bring
Schwartz Center Compassionate Rounds to
Upstate. The rounds will continue six times
per year for Upstate employees.

Leslie J. Kohman, MD
Medical Director
Upstate Cancer Center
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For further information or
advice, please feel free to
contact Tanya M. Holton

at 617-724-6416 or
tholton@theschwartzcenter.org




